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#1 - Marketing and Visitor Promotion Activities 
Chamber shall provide all functions, literature, advertising, staff, supplies, equipment and support 
associated with an educational awareness program designed to promote the City of Florence as a 
destination for tourism. 

• Chamber Visitor Guides and Directories for Visitors & Relocation Packets, Visitor Center Guests 
and Chamber business distribution – 6,000.

• Chamber Website has over 69,000 new users and 168,000 page views in the last 12 months. 
Website provides transportation, activity, lodging and events info. 

• Travel Lane County reports – Page views for this fiscal year are up 8% for all our pages with 
“Florence” anywhere in the URL path. On our digital pay-per-click results, Florence is drawing 
the second largest number of clicks after Eugene, at 15% of our PPC clicks (taken from 
November report).

• Marketing Team – Leveraging stakeholders and working together to build branding and 
marketing cohesiveness. 

•TRT and Tourism Revenue are 
both up 15% from 2016 to 2018. 

SERVICES TO BE PROVIDED
The scope of services that the Chamber shall provide is as follows: 



This fiscal year the Chamber will…
• Achieve est. 10-12 million advertising impressions from Vancouver, WA, to 

Northern California—an increase of 1 million over last year and about 2.5 
million since we started. 

• Includes online banner ads, TV commercials, radio commercials, retargeting 
ads, social media, and traditional tourism-based print media.

• Gain an estimated $50,000 -$60,000 in earned media/news coverage/PR 
value—an increase of $30K - $40K since we started.

NOTE: Anecdotal reporting by key local lodgings indicates that as we have 
advertised to the Portland metro and I-5 corridor north of Eugene we have 
seen an increase of visitors from those areas. 



#2 - Management and Administration 
Management and administration of the Visitor Center located in the City of Florence. The 
Chamber shall provide all necessary staff, volunteers, materials and services to meet with 
visitors, dispense information regarding the area, develop necessary informational programs 
and coordinate with associated agencies and entities. 

• The Chamber’s Visitor Center saw over 10,000 visits in the 2018/2019 year.
Despite ongoing construction that severely inhibited access to the building. 

• 21 volunteers service visitors with 1 volunteer coordinator

• Building is scheduled for exterior painting early 2020



The Chamber also provides additional public relations support for these local events : 
FEC’s Winter Music Festival  - Goin with the Flo Vintage Trailer Rally - Rod’s n Rhodies -
Wings & Wheels -Okto-Fur-Fest Wiener Dog Races - Dunes City Triathlon and more!

#3 Events Management
The Chamber shall manage events and festivals of which the intent is to attract and provide entertainment for tourists 

as defined in recital 5. Such events shall include the annual Rhododendron Festival. any other events and festivals 
of which the Chamber believes will be beneficial to tourist attraction. 

These quality Chamber events lead to a growth in tourism:

• Rhododendron Festival 
• July 4th Celebration
• Wine & Chowder Trails and Great Glass Float Giveaway
• Cocoa, Cookie & Cider Trail &  Shop Small Saturday
• Sea Lion on a Shelf - 3 week promotion 
• Holiday Festival 



and festivals of which the Chamber believes will be beneficial to tourist attraction. 

#4 - Florence Tourism Efforts Coordination 

The Chamber shall coordinate its activities, as appropriate, with 
affiliated regional tourism organizations such as Travel Lane 
County, Travel Oregon, Oregon State Chamber of Commerce and 
other visitor promotional entities. In addition, the Chamber shall 
coordinate with local tourism related businesses and/or non-profit 
entities, including but not limited to the Florence Events Center, to 
ensure cohesiveness of tourism message(s) to the extent 
practicable. In addition, the Chamber of Commerce shall 
collaborate with the Florence Events Center in relation to any 
request for Rural Tourism Marketing Program (RTMP) monies that 
would affect both properties.



The Chamber’s Executive Director Bettina Hannigan has drastically elevated Florence’s visibility and 
gained some needed and deserved recognition for our area through the following achievements:

• Presented to the very Portland-centric Travel Oregon. This marks the Chamber’s first time to 
do so. 

• Grown strong media relationships with Shanna Cannon the new publisher at the Register-
Guard, KEZI news director/anchor Matt Templeman, and KVAL/KMTR reporter/anchor Tom 
Adams.

• Will graduate next month from the Western Association of Chamber Executives professional 
development program, a three-year leadership course.

• Was elected to the Oregon State Chamber of Commerce Board of Directors

NOTE
As a result, Florence’s influence and respect has vastly grown among governmental and travel industry 
leaders, Travel Oregon’s Board of Directors, the Oregon Chamber of Conference convention, and soon 
OCVA’s new food and beverage trail to Florence.
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From: Matt Templeman
<matttempleman@kezi.com>
Date: Mon, Dec 16, 2019 at 1:21 PM
Subject: Congrats
To: Bettina Hannigan 
<bettina@florencechamber.com>

Hello Bettina,

Congratulations on your appointment to the 
State Chamber of Commerce BOD. They made 
a tremendous choice. Your work ethic, 
leadership, and enthusiasm are stellar. I can 
say, because of you, we are certainly 
more engaged with the Florence 
community. Keep the story suggestions 
coming!

Thanks,

Matt J. Templeman
KEZI 9 News Director / Anchor 
2975 Chad Drive
Eugene, Oregon 97408
(541) 485-5394 ext  4010

mailto:matttempleman@kezi.com
mailto:bettina@florencechamber.com


In partnership with the Florence Events 
Center the Chamber is sharing the cost 
of advertising space in:
• Travel Lane County’s visitors guide
• Oregon Coast Visitor’s Association 

visitors guide
• Travel Lane County’s online meeting 

planner’s guide
• 101 Things to Do on the Oregon 

Coast
• Newport News Times’ visitors guide

We’ve improved the accuracy and 
relevancy of editorial content in these 
to our mutual benefit.



The Florence Area 
Chamber of Commerce is 
pleased to present this 
mid term marketing 
report.

We are currently working 
on the Rhododendron 
Festival, Rhododendron 
Court and the Siuslaw 
Awards and First Citizen 
and Future First Citizen.



Oregon’s Coastal Playground 
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Pacific View 
Business 

Park Lot #22 
Presentation 

and Public 
Hearing 



PVBP Lot #22: Located along 

Pacific View Drive - 91,912 sq./ft. 

Tax Lot 18-12-22-13-00300 just 

south of Lot #23 currently 

owned by Stonefield 

Investments, LLC.



Photos taken January 4th, 2020,
of Lot #23 looking south to
Lot #22.

Review Proposal:
✓Buyer
✓Sales Price
✓Incentives
✓Future Use



RECOMMENDATION

CONDUCT THE PUBLIC HEARING ON
THE PROPOSED SALE OF LOT #22
WITHIN THE PACIFIC BUSINESS PARK

After closing the public hearing, staff recommends:

✓Authorize the City Manager to negotiate a 
purchase and sales agreement for the sale of   
Lot #22 to Stonefield Investments, LLC

✓$1.42/sq.ft.

✓Gross Sales Price = $130,515

✓Authorize Incentives not to exceed $30,000 for 
a net sales price of $100,515

✓Authorize the City Manager to sign and execute 
the transaction on behalf of the City. 
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THANK YOU!

HTTP://WWW.CONTOSO.COM/

Erin Reynolds
City Manager
City of Florence



 
 

 

Exhibit A 

ORDINANCE NO. 1, SERIES 2020 

Additions are shown in red underline and deletions are shown as red strike-out. 

FLORENCE CITY CODE 

TITLE 7 MOTOR VEHICLES AND TRAFFIC 

CHAPTER 1 TRAFFIC REGULATIONS 

7-1-7-9: PARKING CITATIONS: 
 
A. Citation on Illegally Parked Vehicle: Whenever a vehicle without an operator is found parked in 
violation of a restriction imposed by this Title or State law, the officer finding the vehicle shall take its 
license number and any other information displayed on the vehicle which may identify its owner, 
and shall conspicuously affix to the vehicle a traffic citation instructing the operator to answer to the 
charge against him or pay the penalty imposed within five (5) days during the hours and at a place 
specified in the citation. 
 
 
B. Failure to Comply with Citation: If the operator does not respond to a traffic citation affixed to a 
vehicle within a period of five (5) days, the Court clerk may send to the owner of the vehicle to 
which the traffic citation was affixed a letter informing the owner of the violation and warning him 
that in the event that the letter is disregarded for a period of five (5) fourteen (14) days, a warrant for the 
arrest of the owner will be issued. the case may be sent to collections. 



Staff Recommendations:

Approve Resolution No. 1, Series 2020.
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